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Ne . Hours
Topics of lectures (academic)
Module 1: Marketing Research in the Pharmaceutical Market

1. Marketing : the history of development, the concept of marketing, goals, 2
functions of pharmaceutical marketing. The marketing mix.

2. The pharmaceutical market. Structure, government regulation and social 2
policy in the field of healthcare

3. Pharmaceutical environment. Structure and environmental factors. 2

4. Marketing research in pharmacy. The main methods and directions of 2
research.

5. The demand for medicines and other pharmacy products. The main 2
consumers of medicines and pharmacy products.

6. Segmentation in the pharmaceutical market. 2

7. Problems of positioning medicines and other pharmacy products. The life 2
cycle of pharmacy products.

Module 2 Assortment policy and promotion of goods on the pharmaceutical market

8. Assortment policy of a pharmaceutical organization 2

9. Presentation of pharmacy products. Advertising in pharmacy. 2

10. | Information marketing of over-the-counter medicines. 2

11. | Merchandising. Promotion of dietary supplements in the pharmaceutical 2
market

12. | Prescription drugs on the pharmaceutical market. Promotion, the main 2
consumers.

13. | Pricing of pharmacy products. Pricing strategies. 2

14. | Pricing policy. Approaches to pricing pharmacy products. 2

15. | Formation of loyalty of consumers of pharmacy products 2

16. | Competition in the pharmaceutical market. Types of competition. Analysis 2

of the competitiveness of pharmacy organizations.




17. | Competitiveness of pharmacy products, competitiveness factors 2
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